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NEW NETWORK LAUNCHES TO 
BOOST UK STARTUPS  
 
A national network has launched to connect the UK’s business incubators and accelerators. 
 
The Centre for Entrepreneurs think tank (CFE) has launched a network to connect Britain’s incubators 
and accelerators - a group of over 350 business support programmes that collectively support over 7,000 
entrepreneurs per year.  
 
The Incubator and Accelerator Network will work with its members to increase the scale and impact of 
their programmes so more entrepreneurs across the UK have access to high quality business support. 
 
The network launch follows the release of a CFE report in April suggesting universities can boost local 
graduate retention, job creation and economic growth in their regions by providing business incubation to 
graduate entrepreneurs. While the network will be open to all incubators and accelerators, it will focus 
primarily on those which are university-owned and university-affiliated. 
 
The network will run a range of events and initiatives including an annual two-day conference, regional 
best practice workshops, and international delegations to world-leading incubators and accelerators. The 
network will also survey members to measure their collective impact, create expert submissions to 
government/parliament consultations, and undertake media campaigns to promote business incubation. 
 
The network is sponsored by NatWest, which will host the inaugural conference in its London conference 
centre in February 2018. Several leading university incubator managers have joined the advisory board to 
help build the network. 
 
Matt Smith, director of CFE said:  
“Incubators and accelerators play a crucial role in helping entrepreneurs start and grow their businesses. 
This network will ensure members are fully up-to-date with the latest support practices, business finance 
options and impact measurements, allowing them to expand and help more entrepreneurs.” 
 
Steve Dougan, head of graduate enterprise, Teesside University said: 
“As a new incubator, we need to connect with other incubators to learn best practice and share 
innovations that we’ve created. Most importantly, we see the value in sharing data and research to help 
prove the impact of incubation. The Incubator and Accelerator Network is an important network for the 
future”.  
 
Julie Baker, Head of Enterprise, NatWest said:  
“We have a longstanding commitment to support and encourage entrepreneurship and we understand the 
unique challenges often faced when starting and running your own business. We are proud to sponsor 



the Incubator and Accelerator Network which will encourage entrepreneurs to grow and develop their 
enterprise.” 
 
 
 
***********************ENDS******************************** 
 
About the Centre for Entrepreneurs 
The Centre for Entrepreneurs is the UK’s leading entrepreneurship think tank. Launched in 2013 as a 
non-profit organisation, the Centre promotes the role of entrepreneurs in creating economic growth and 
social well-being. It is founded and chaired by Sunday Times columnist and serial entrepreneur, Luke 
Johnson. 
 
Since launch, the Centre has championed migrant entrepreneurs, advocated in-prison entrepreneurship 
programmes, uncovered how entrepreneurs are reviving seaside towns and shattered negative 
stereotypes affecting women entrepreneurs - among many other topics. 
 
Network aim  
To increase the scale and impact of business incubators and accelerators across the UK. 
 
Network objectives 

1. Champion business incubation and acceleration, and advocate on behalf of our members; 
2. Provide networking, resources and thought-leadership for incubator and accelerator managers; 
3. Increase demand for incubators and accelerators among policy makers, university management, 

local authorities, the business community and entrepreneurs themselves; 
4. Increase the quantity and scale of incubators and accelerators across the UK; 
5. Increase sustainable funding available for incubators and accelerators; 
6. Standardise impact measurement across incubators and accelerators. 

 
Advisory board 
The inaugural advisory board will consist of: 

● Carolyn Keenan, BSEEN, Aston University 
● Chris Hall, The Hive, Nottingham Trent University 
● Eleanor Browne, Formation Zone, University of Plymouth 
● Graham Hewson, Imperial White City Incubator, Imperial College London 
● Megan Powell-Vreeswijk, The Studio, Loughborough University 
● Sara Pates, Evolve, University of Sheffield 
● Steve Dougan, LaunchPad, Teesside University 

 
Definitions 
For the purposes of the original research and the Incubator and Accelerator Network, the Centre for 
Entrepreneurs adopts Nesta’s definitions of incubation, incubators and accelerators as found in its 2017 
report, ‘Business incubators and accelerators: the national picture’. 
 

Business incubation is an established concept, although interpretations vary. We follow others 
(Dee et al. 2015) in considering incubation as an umbrella term for a range of support activities, 
provided by a variety of organisations, not just as the services provided by a self–identified 



‘incubator’. 
 
The former UK Business Incubation association provides a useful definition: ‘Incubation is a 
unique and highly flexible combination of business development processes, infrastructure and 
people, designed to nurture and grow new and small businesses by supporting them through the 
early stages of development and change’ (UKBI, 2013). 
 
Incubators 
We consider an incubator as being defined by the following characteristics: 

● Open-ended duration (exit usually based on the stage of the company, rather than a 
specific time frame); 

● Typically rent/fee-based; 
● Focus on physical space over services; 
● Admissions on ad-hoc basis (not cohort-based); 
● Provision of services including mentorship, entrepreneurial training; 
● Often provide technical facilities such as laboratory equipment; 
● Selective admission (but typically less so than accelerators). 

 
Accelerators 
We adapt the work of Miller & Bound (2011) and Cohen & Hochberg (2014), and consider an 
accelerator as defined by the following characteristics: 

● Fixed duration programme (usually between three and twelve months); 
● Typically growth-based (payment via equity rather than fees); 
● Often provide seed funding; 
● Focus on services over physical space; 
● Admission in cohorts; 
● Provision of startup services (e.g. mentorship, entrepreneurial training); 
● Highly selective. 

 
 
 
 
 
 
 
 
 


